Important Food Safety

« at Friendship Donations Network

2= Help us prevent contaminatfion & foodborne illness

Hands

% U

Upon entering, wash hands Use gloves when
with soap and hot water handling food directly
Surfaces
hd |y
Clean surfaces that Keep food containers
are used frequently off of the floor
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Keeping our food donations fresh
on less than $0.50 per day
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Friendship Donations Network (FDN)

e Background

o Founded 1988

o Mission BTG Project Goal
o Food Rescue Basis “To create new signage for
e Problem Summary the FDN warehouse that

o Volunteer-based promotes food safety.”

o Limited capacity

o Food safety training




Food Environments

Definition: “the collective physical, economic, policy and
sociocultural context that influences people’s consumption
choices and nutritional status” (Grace, 2016, p. 18)

e Healthand BMI

e Foodborne lliness & Contamination

e Food Safety Messaging




Food Safety Messaging

“Good communication practice seeks to bridge the divides
between scientific experts, policy makers, health
practitioners, industry marketers, and consumers.”
(Rutsaert et al., 2014, p. 84)

e Communication of Risk
e Effective Message Design

e Theory of Planned Behavior




. Survey

1. Establish a baseline

The following questions (Q2-Q7) are about food safety. Please
indicate your level of agreement with each statement.

2. Measure effect of intervention

3. Messaging opportunity




Survey: Baseline Results

e Short survey - 14 questions
o Responsibilities
o Food safety
o Types of Food

o  Demographics

e 28/40 active volunteers responded (70% response rate)

e Strong majority had positive attitudes around food safety
e COVID-19 Impact




Survey Results - Awareness

. Q2. I'm aware of food safety rules at FDN.

Majority agree or strongly agree

~81% (23/28)




Survey Results - COVID-19

Q3. My concern with food safety is greater now
than it was a month ago.

Majority agree or strongly
agree (~80% again)




Survey Results - Knowledge

Q5. | would like to learn more about food
safety techniques.

- Majority agree or strongly
agree (~60%)




Survey Results - Knowledge

Q6.1 am not sure what food safety rules | need to
follow at FDN

Majority disagree or strongly
disagree (~60%)




Imporiqnl Foc_:d Safety

BTG Products: Poster and Signs
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chchch - FJ;&* - Poster goal: to affect food safety intent by addressing
antecedents identified in the Theory of Planned Behavior
S Pizse Stose Door (TpB)
PULL HARD
STUBBORN - Directional signs goals: to clearly convey messages about
R space logistics and dynamics, thereby setting the tone of
et oo S the environment and promoting self-efficacy.

New

Bread

This & End




Product 1: Food Safety Poster

Design Choices:

Clear and concise
Impactful in passing
Memorable
Action-oriented graphics

Messaging:

Invokes team mentality
Tailored to context

Uses direct language

Not too much information
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Temperature
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Product 2: Directional Sighage

PLEASE CLOSE THE DOO!
een
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Please Close Door!
Be Sure It Latches Before You Leave
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Please put new bread
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and compost anything that

is moldy or too old
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CoolBot”

Keeping our food donations fresh
with less than $0.50 per day

Learn more about CoolBot,,
www.storeitcold.com
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We Are Ithaca FDN Video

https://www.facebook.com/weareithaca.org/
videos/532108141041464/



https://www.facebook.com/weareithaca.org/videos/532198141041464/
https://www.facebook.com/weareithaca.org/videos/532198141041464/

References

Class Readings

Dubowitz, T., Ghosh-Dastidar, M., Cohen, D. A., Beckman, R.,
Steiner, E. D., Hunter, G. P,, ... & Zenk, S. N. (2015). Changes
in diet after introduction of a full service supermarket in a food
desert. Health Affairs (Project Hope), 34(11), 1858.

Caspi, C.E., Sorenson, G., Subramanian, S.V. & Kawachi, I.
(2012). The local food environment and diet: A systematic
review. Health & Place, 18 (5), 1172-1187.

Story, M., Kaphingst, K.M. Robinson-O’Brien, R. & Glanz, K.
(2008). Creating healthy food and eating environments: policy
and environmental approaches. Annu. Review Public health,
29, 253-272

Cohen, D.A. (2010). Evidence on the food environment and

obesity (ch 14). In: Waters, Swinburn & Seidell & Uauy (Eds)
Preventing Childhood obesity, Blackwell Publishing.

Friendship Donations Network: https://friendshipdonations.org/

Other Sources

Gordon, J. (2003). Risk communication and foodborne iliness: Message sponsorship
and attempts to stimulate perceptions of risk. Risk Analysis, 23, 1287-1296.

Grace, D. (2016). Influencing food environments for healthy diets through food
safety. FAO.

Irwin, A., & Wynne, B. (Eds.). (2003). Misunderstanding science?: the public
reconstruction of science and technology. Cambridge University Press.

Jacob, C., Mathiasen, L., & Powell, D. (2010). Designing effective messages for
microbial food safety hazards. Food Control, 21(1), 1-6.

Pilling, V. K., Brannon, L. A., Shanklin, C. W., Howells, A. D., & Roberts, K. R.
(2008). Identifying specific beliefs to target to improve restaurant employees'

intentions for performing three important food safety behaviors. Journal of the
American Dietetic Association, 108(6), 991-997.

Redmond, E. C., & Griffith, C. J. (2004). Consumer perceptions of food safety risk,
control and responsibility. Appetite, 43, 309-313.

Rutsaert, P., Pieniak, Z., Regan, A., McConnon, A., Kuttschreuter, M., Lores, M., ...
& Verbeke, W. (2014). Social media as a useful tool in food risk and benefit
communication? A strategic orientation approach. Food policy, 46, 84-93.

Stempler, A. F., & Polger, M. A. (2013). Do you see the signs? Evaluating language,
branding, and design in a library signage audit. Public Services Quarterly, 9(2),
121-135.



https://friendshipdonations.org/

	BTG_HannahBC
	fdn_poster_draft_0407
	coolbot_sign_2020_0404
	fdn_bread_signs
	fdn_door_shut_sign
	fdn_fridge_door_sign

	HBC_ BTG Presentation

